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KEY OPINION LEADER (KOL) 

MONETIZATION Introduction 

 

Course Overview: 

With the arrival of new methods and strategies in the world of 

online marketing, we’ve also seen brand new definitions and 

terminologies appear. 

The concept of an influencer is nothing new, but “KOLs” are 

perhaps a bit more unknown.  

Key Opinion Leader (KOL) as being “also known as an "influencer,” 

is a person or organization who has expert product knowledge and 

influence in a respective field. They are trusted by relevant interest 

groups and have significant effects on consumer behavior.” 

Incorporating KOLs into marketing strategies is extremely 

beneficial if a brand wishes to change the public’s perception and 

associate itself with values such as loyalty, sincerity, and trust, 

which are characteristics that define Key Opinion Leaders. 

The Key Opinion Leader (KOL) Monetization course is a one-day 

workshop designed to sculpture people from all walk of life, 

whether you are an individual or an entrepreneur, to be a Key 

Opinion Leader (KOL).  
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Course Objectives: 

 Meet a baseline quality standard of being a Key Opinion 

Leader (KOL) for competent influencer in respective field. 

 Inspire Individual and Entrepreneurs towards latest social 

economy trend. 

 Lead Individual and Entrepreneurs to visualize and digitalize 

their current business models. 

 Develop Key Opinion Leaders (KOL) Personal Branding and 

Marketing Skills. 

 
Course Outcomes: 

By the end of this programme, participants will be able to: 

 Identify self-characteristics and set right positioning of being 

a Key Opinion Leader (KOL). 

 Apply KOL principles in business marketing, self-branding 

to increase their influential level. 

 Identify and design marketing contents to meet subscribers’ 

needs and requirements. 

 Perform and speak confidently to community, both in person 

and online. 
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KEY OPINION LEADER (KOL) 

MONETIZATION  

Course Content:  

(1 Day Course) 

 

1. Knowledge and Comprehension of KOL (Key 

Opinion Leader) 

 Define KOL Marketing & Identify the Importance of KOL 

Marketing 

 Recognize Your Own Unique Positioning 

 Classify Your Own Charm with S.W.O.T Analysis 

 Retrieve the suitable marketing strategies for your brand and 

products 

 Compare and interprets different strategies on the different 

social media platform? 

 

2. Strengthen your KOL Influential Level 

 Choose and Illustrate your own style of film 

 Classify and Construct your own style 

 Highlight Your IP and Outline Your style content 

 Cultivate self-expression ability 

 Discover & Establish Digital Marketing Ability (Copywriting 

and Planning) 

 Analyze and Take Part in Social Media Community 

Management- Facebook, YouTube, IG 
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3. Application: Produce Your First Video 

 Indicate a good storytelling 

 List and Classify Types of YouTuber 

 Optimize the content of pictures, videos and live broadcast 

 

4. Basic of Content Production 

 List the suitable camera ,lens & Tripod 

 Learn Video shooting, editing and post production effects 

 Explain & Demonstrate the most beautiful and textured voice 

 Identity the Rules & Importance of props preparation 

 Demonstrate & develop the use of video to record your life 

and express yourself? 

 

5. Basic of Facial Features 

 Understand and Master your facial features 

 Design your make up 

 Modify and Beautify your facial features 

 

6. Appraise Your Long Term Career as a KOL 

 Build and Support your client groups 

 Value and Manage KOL career effectively 

 Leverage on other KOLs to enhance popularity 

 Measure and Structure relationship with Subscribers 

 Determine and Manage Social Media Crisis 

  


